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Abstract. The strategy of a company aims at generating value for its shareholders. To attain the 
performance objectives, the non-financial indicators have an increasingly important role, which impact 
sensitive points of the organization, such as the quality of management and of the intellectual capital in 
general. Setting these realities as a starting point, this research focused on presenting an evaluation method of 
intangible assets that could offer a numerical value of the intellectual capital of the companies from category I 
of the Bucharest Stock Exchange (except the ones which derive their business from financial services or act 
as intermediary agents). The study revealed the existence of a considerable volume of intangible assets which 
are unquantifiable in the financial statements of these companies. 




Performance measurement relies on information introduced in the measurement system and on the 
employed instruments. 
The strategy of the company targets value creation for shareholders, the impact on the company’s 
management being crucial. The development of administration and steering methods are dedicated to 
the aforementioned value creation . 
Due to criticism regarding the information given by both classics and modern financial indicators, an 
increasing number of analysts use at the moment a new type of indicators, i.e. nonfinancial indicators.  
Such indicators describe the company’s performance by impacting sensitive points of the organization 
such as the quality of management and of the intellectual capital in general. 
The new economy asks for new methods of measurement of both tangible and intangible assets as well 
as the way they influence the performance of the company. Well designed indicators, based on 
theoretical frameworks are beneficial for managers who embrace the new methods and enable them to 
understand the importance of human relations and also to envision how high performance in business 
is achieved. 
Intangible resources and human capital are important aspects when discussing the sustainability of the 
competitive advantage but also for long-term development. Although old rivalry for natural resources 
is of present interest, today’s reality determines companies to compete in employing talented 
individuals. Therefore there has been a shift of stake, i.e. talent is greatly sought. However, the 
struggle for human capital is not only between companies, but also between countries, this fact 
explains why international organization focuses primarily on people and their competencies.   
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One of the most encountered definitions of competitive advantage (M. Porter, 1990) argues that one 
can obtain the same benefits as those gained by the competitors with either lower costs (cost 
advantage) or better quality of products or services (differentiation). Both are positioning advantages 
because they distinguish the company’s leader position on a specific market segment. 
There are different approaches from which one can consider the notion of competitive advantage such 
as the evolutionist approach or knowledge management. A series of studies revealed the role of 
intangible assets in convergence and competition in both companies’ segment but also at a national 
and European level.  
Considering the approach which is based on resources, the company exploits its resources and 
capabilities to create a competitive advantage which will consequently lead to enhanced value. 
Sustainable competitive advantage describes the possibility of the company to maintain and improve 
the competitive position which a company has on the market. 
In the new economy, competitive advantage will accrue especially to the well informed professionals 
who can understand that the real resources of the 21st century are knowledge, information, innovation, 
creativity and human capital, which transcends from visible to invisible, from tangible to intangible. 
At this point, accounting has an important role as it reflects the reality of the economic and financial 
situation. At the moment accounting fails to highlight some of the most important intangible assets 
such as: value of brands, value of client portfolios, value of the employees and partners or value of 
knowledge and intellectual capital. 
In knowledge based societies, there are four central correlated dimensions of competition: resources 
and inputs, intangible assets, change management and generation of competitive advantage and of 
efficiency as essential factors of performance at macro- and microeconomic level. Competitive 
advantage steams from intangible assets. 
Intangible assets are defines as “… resources controlled by the company which have the following 
attributes: have no physical nature; are capable of producing net profits in the future; are legally 
protected” . Such assets represent almost 80% from the market value of modern companies. 
 
2 Intangible assets, decisive factors for value generation 
 
Even though the intangible assets represent decisive factors for value generation at the enterprises’ 
level, the managers, the accountants and the financial analysts are taking the decisions or analysis 
exclusively based on them. This is due to the high risk associated to this type of assets compared to the 
one associated with the tangible assets.  
The firm’s capitalization of intangible assets is conditioned by the way their partners and investors 
recognize their value and pay for it.  
The intangible assets’ value is determined by a series of factors like the innovation rate of products 
and provided services, the quality of human resources and of the management, the level of clients’ and 
employees’ satisfaction, the firm’s politics regarding the safety of environment.  For most of the 
factors there are no standard measuring indexes or any information available.  
Regarding the present financial statements there is scarce information on intangible assets. The strict 
rules of recognition in intangible assets accountancy of a firm cause the lack of information on 
intangible assets. For example, according to IAS 38 Intangible assets, an enterprise can register an 
intangible asset, purchased or internally created, only if it is possible for the company to obtain future 
benefits from exploiting these assets, and only if their cost can be accurately measured. According to 
IAS 38, there is not necessary to register in the firm’s accountancy the intangible assets, the trained 
labor force, because same as it is stated in paragraph 15, “the enterprise has an insufficient control on 
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future incomes which are generated by the qualified and trained personnel and also on the ones 
generated by the management and technical skills.” 
Besides the way that the intangible assets are registered in accountancy, they also represent an 
important part of the market value of an enterprise. 
In order to determine the intangible assets’ impact on a company’s market value it is important to 
identify them in the company’s financial statements and to understand how they are evaluated by 
investors.  
The relevance of measuring the intellectual capital and the difficulty to find an appropriate model calls 
for an enforcement of a series of factors. 
As models, one could mention: market-to-book value, Q Quotient of Tobin, Balance scorecard, 
Sveiby’s Intangible Asset monitor, Skandia’s Intellectual capital navigator. 
Thus a first indicator for measuring the value of intangible assets owned by a company was introduced 
by James Tobin  and was named q coefficient.  
Q coefficient is represented by the ratio of the market value of a listed company to the value of 
replacement of its tangible assets, decreased by the value to the overall debt. Gradually, due to the 
difficulty of an accurate estimation of the replacement value for large companies, q coefficient was 
substituted in the analysis and studies performed on the capital market with the ratio of the market 
capitalization to the net value of its assets. 
Hence, most frequently, the analysis of the impact of intangible assets on the company’s market value 
is managed by comparing the market value of companies to their net book value (net accounted 
assets), the model being called Market-to-Book value. 
A significant difference between the two values proves that there is a decisive factor of the company’s 
value, whose rate has not been estimated and included in the total assets, excluding the hypothesis of 
an evaluation at historical cost of the total assets comprised as part of the company’s financial 
statements. 
Q coefficient and market-to-book value offer an aggregated perspective of the intangible assets at a 
certain point in time. 
Balanced scorecards as measurement model of intangible assets provide the management the 
possibility to map the mission and strategy in a comprehensive evaluation of performance. According 
to this model the company is viewed from four perspectives: learning and development, internal 
processes, clients and financial. A shortcoming of this model is the fact that relationships with 
suppliers and other important stakeholders are overlooked. Apart from the financial indicators, this 
measurement offers relevant information regarding the factors that lead to a superior performance. 
Unlike the latter model, Sveiby’s Intangible Asset Monitor, takes into consideration the suppliers and 
other relevant stakeholders. However, both models are very important as they offer not only the 
possibility to measure and report but also provide an important strategic instrument. 
Skandia’s Intellectual Capital Navigator is yet another model which consists of five areas of focus: 
clients, human capital, processes, real and development capacity and financial side, offering in this 
way a holistic outlook of the organization. 
Although the assessments made by the investors on the capital market regarding the performance of 
the listed companies are oriented towards the future, their accuracy depends on the degree of 
informational efficiency which describes the respective capital market.  
The impact of intangible assets on the company’s market value supports the investment decision of the 
traders and this fact justifies the utility of studying the impact that mergers or creation of intangible 
assets have on the organization’s market value. 
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A series of studies written by different authors  revealed the correlation between the brands estimated 
and published by the Financial World and the market value of the companies that owned the brands. 
Also,  other authors have distinguished in their studies the beneficial impact  the brands have on the 
company’s performance. A similar effect has been signalled also in the case of research and 
development spending. Unlike the period between 1980 and 1990 when the investors were only 
interested  in the declared profits of the companies listed on the stock market, sacrificing future 
developments especially by decreasing R&D budgets, nowadays investors  accept a decrease in profits 
when justified by increasing funding of  research and development departments.  
 
Another intangible asset in opinion of managers, investors and other financial analysts is the goodwill 
which impacts the company’s market value. The difficulty is identifying and evaluating the added 
value that this asset generates. This issue becomes less problematic in the case of acquisition of 
goodwill, case in which its value is given by “any surpass of the acquisition cost over the net value of 
the assets identifiable at the point in time when the transaction was carried out” (IFRS 3). Although, 
the value of the goodwill, defined as representing a “payment made by the procurer in anticipation of 
future economic benefits”, can be increased by the direct acquisition costs materialized in billed 
commissions for the juridical counsellors, accountants, experts and other consultants involved in the 
process of acquisition. 
 
3. Evaluation study of intangible assets with Market-to-Book Value 
This is a simple method, but one of the few which offer a numerical value for the human capital, being 
one of the most renowned evaluation methods of intangible assets. It is calculated as the difference 
between the market value of a company and the net book value. A method of improving the utility of 
this model is to calculate the ratio of market value to the net book value instead of the difference. 
Although this model entails many advantages, there are still some shortcomings associated to it. These 
issues are fuelled by the influence of some factors which cannot be controlled by the management, 
such as: the fluctuation of the shares’ value, sometimes even for short periods, the net book value 
which depends on national and international accounting standards employed by each company as well 
as the degree that this value influences the managerial decision making process. 
Actually this is an important evaluation ratio due to the fact that it indicates the value that the financial 
markets confer to the managerial team and organizational structure of the company. An efficient 
organizational structure which demonstrates growth possibilities will have a market value higher or 
equal with its equity. However, there is also the possibility of an efficient management which acts in 
an economy that transits a recession period, a time when generating business is difficult and the ratio 
between the market value and the net book value is a proper function. This demonstrates the fact that 
the values of the ratio dependent on the macroeconomic factors or variables of the specific market 
segment but also on the factors that pertain only to the organization. 
For a better understanding of the aforementioned aspects, the evolution of the ratio for the period 
2006-2008 was scrutinized for companies belonging to category I of the Bucharest Stock Exchange 
(BSE) (except the companies which derive their business from financial services or act intermediary 
agents). The selection of companies used in the analysis and data gathering was possible due to the 
information transparency policies to which these organizations have to comply. Companies from other 
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Table 1 Economic - Financial Indicators - 2006 (Thousand RON) 
   -Indicators ALRO Azomureș Antibiotice Biofarm Transelectrica Impact 

















































Source: www cnvmr.ro 
 
Table 2 Economic - Financial Indicators - 2006 (Thousand RON) 
Indicators Oil Terminal Oltchim Petrom Transgaz SOCEP Turbomecanica 

















































Source: www cnvmr.ro  
 
Table 3 Economic - Financial Indicators - 2007 (Thousand RON) 
Indicators ARLO Azomureș Antibiotice Biofarm Transelectrica Impact 

















































Source: www cnvmr.ro  
 
Table 4 Economic - Financial Indicators - 2007 (Thousand RON) 
Indicators Oil Terminal Oltchim Petrom Transgaz SOCEP Turbomecanica 

















































Source: www cnvmr.ro  
 
 
Table 5 Economic - Financial Indicators - 2008 (Thousand RON) 
Indicators ARLO Azomureș Antibiotice Biofarm Transelectrica Impact 

















































Source: www cnvmr.ro  
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Table 6 Economic - Financial Indicators - 2008 (Thousand RON) 
Indicators Oil Terminal Oltchim Petrom Transgaz SOCEP Turbomecanica 

















































Source: www cnvmr.ro 
 
 
Figure 1 Evolution of sales figure for category I companies listed on BSE 
 
Figure 2 Evolution of net profit for category I companies listed on BSE 
 
Table 7 Shares’ condition for the years 2006, 2007 and 2008. 





























































Source: www cnvmr.ro 
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Figure 3 Evolution of the number of shares of category I companies listed on BSE 
 
Table 8 Price per share on BSE for the companies scrutinized in the research (2006-2008) 

































































































Source: www.cnvmr.ro, closing prices from the first and respectively last trading day. 
 
Notes:  
• In the case of ALRO, Biofarm, Impact, the prices are updated  with the capital accretion which 
applied  in the specific years. 
• In the case of Turbomecanica the share list of 2006 is adjusted at the afferent value afferent of 
stock split (0,1 ROL compared to 2,5 ROL). 
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OIL TERMINAL OLTCHIM PETROM
TRANSGAZ SOCEP TURBOMECANICA
 
Figure 4 Percentage based evolution of the closing price on the last day of trading for category I on BSE 
(2006-2008) 
 
4.      Calculation of ratio market value to net book value 
 
ALRO(year 2006) = 3.276.246.230/1.491.634.000 = 2,196 
ALRO(year 2007) = 6.216.730.754/1.664.480.000 = 3,735 
ALRO (year 2008) =   899.361.710/1.493.290.000 = 0,602 
 
Azomureș (year 2006) =   76.274.732/251.426.000 = 0,303 
Azomureș (year 2007) = 104.680.494/334.032.000 = 0,313 
Azomureș (year 2008) =   81.535.058/475.629.000 = 0,171 
 
Antibiotice (year 2006) = 782.423.341/189.178.000 = 4,136 
Antibiotice (year 2007) = 932.539.447/256.779.000 = 3,632 
Antibiotice (year 2008) = 163.763.025/254.951.000 = 0,642 
 
Biofarm (year 2006)      = 838.742.112/72.222.000 = 11,613 
Biofarm (year 2007)  = 1.288.026.348/155.333.000  =  8,292 
Biofarm (year 2008)      =  85.438.299/135.460.000 =  0,631 
 
 
Transelectrica (year 2006) = 2.477.646.200/2.162.449.000 = 1,146 
Transelectrica (year 2007) = 2.932.125.680/2.283.052.000 = 1,284 
Transelectrica (year 2008) =    806.334.562/1.934.572.000 = 0,417 
 
IMPACT (year 2006) = 585.000.000/176.106.000    = 3.322 
IMPACT (year 2007) = 1.000.000.000/333.753.000 = 2.996  
IMPACT (year 2008) = 62.800.000/339.890.000      = 0.185 
 
Oil Terminal(year 2006) = 159.585.889/126.559.000 = 1.261 
Oil Terminal(year 2007) = 553.308.740/169.348.000 = 3.267 
Oil Terminal(year 2008) =   93.188.840/164.742.000 = 0.566 
 
Oltchim (year 2006)     = 1.691.898.012/336.979.000 = 5.021 
Oltchim (year 2007)     = 4.256.347.201/24.503.000   = 173.707 
Oltchim (year 2008)     = 371.156.171/-229.332.000   = -1.618 
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Petrom (year 2006)  = 31.640.285.934/17.090.404.000 = 1.851 
Petrom (year 2007)  = 28.152.121.842/18.456.650.000 = 1.525 
Petrom (year 2008)  = 10.252.583.609/19.940.458.000 = 0.514 
 
SOCEP (year 2006) = 84.139.307/55.126.000 = 1.526 
SOCEP (year 2007) = 93.411.802/58.878.000 = 1.587 
SOCEP (year 2008) = 54.948.119/87.176.000 = 0.630 
 
Turbomecanica(year 2006) = 11.083.274/110.481.000   = 0.100 
Turbomecanica(year 2007) = 243.832.034/106.034.000 = 2.300 
Turbomecanica(year 2008) = 26.304.304/79.917.000     = 0.329 
 
Transgaz: 2006 unlisted 
Transgaz:  2007 unlisted 
Transgaz:  2008 = 1.267.444.336/933.030.000 = 1.358 
 
 
Table 9 Ratio of net market value of the company to its net book value 
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Considering the study performed on the 12 companies from category I of BSE, one can notice an 
increase of the ratio of market capitalization to the book value for the year 2007 for seven of analyzed 
companies and a decrease in the case of four companies, Transelectrica being for the years 2006 and 
2007 unlisted. The resulted ratio emphasizes that for the companies where the ratio is in the range 
from 3 to 4 and sometimes above 4, there has been a large volume of unidentifiable and unquantifiable 
intangible assets in the companies’ financial statements.  
Regarding the situation of SC Oltchim SA the result of the research does not demonstrate a real 
evolution, fact proved by the considerable ratio fluctuation between the years. Due to the impact of the 
economic crisis on this market segment, the ratio dropped from a value of 172.707 in 2007 to negative 
values (-1,618).  
A particular situation can also be noticed in the case of SC Antibiotice SA which scores in 2006 a ratio 
of market value to book value of 11,613, and drops to 8,292 in 2007 and to 0,631 in 2006. 
For the year 2008, as a consequence of the financial crisis, the indicator reveals a conspicuous 
decrease for all the scrutinized companies, indicating that is increasingly difficult for companies to 
obtain financing from the external environment.  
Baruch Lev has authored a study which aimed at identifying the value of this ratio on a sample of 300 
companies between 1973 and 1992. The results of the research concluded that the proportion of 
market value to book value has increased, more precisely doubled within this interval. 
The indicator has followed the ascending pattern until 2007, but as noticed, starting with 2008 this 
ratio indicates a severe drop caused by the financial-economic crisis. The study conducted by the same 
author and based on data available from the companies which compose the S & P 500 index, 
emphasizes a ratio market value to book value which, for the period before 2007, varies from 3 to 4. 
This fact revealed the existence of a considerable volume of unidentifiable and unquantifiable 
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